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ABSTRACT ^ , 

This guide' is intended to assist those interested in 
developing and/or assessing consumer skills. It is an accompanyment 
to a separate collection of survey items (mostly in a multiple choice 
format) designed to assess seventeen-year-olds' consumer skills. It 
is suggested that the items can be used as part of an item pool, as 
an instructional tool, or as an assessment- device. The consumer 
skills items. are classified under eight major topics, each of which 
is divided ii^to subtopics. The major topics are behavior, contracts, 
economics, energy, finances^ mathematics, protection, and purchases. 
Behavior, for example, is divided into three subtopics: advertising, 
decisibn makiiig, and shopping. Items classified as miscellaneous' make 
up a ninth topVc, and background questions constitute a tenth topic. 
All items are 4ssigned numbers which refer to the topic/subtopic. 
Procedures use^ in assessing consumer skills are described. Appendix 
A lists the assessment developers and reviewers, and appendix B lists 
the items, topic classifications, answer keys, and timing 
information. (This guide is designed to accompany "Consumer Skills 
Items," CE 018 161).) (CSS) 
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GUIDE TO AN ASSESSMENT OF CONSUMER SKILLS 



Several recent National Assessment of 
Educational Progress (NAEP) surv^jys havo 
investigat^id 17-year-olds* consumer skills. In 
the spring of 1977« National Assessment 
conducted a survey of the basic life skills of 
1 7-year-old r)> which included some consumer 
skills^ As a result of the interest in that survey 
and in a 1973 survey of consumer mathe- 
matics ability* on expanded survey of 17- 
year-olds^ consumer skills was administered in 
the spring of 1978. Concurrently with the 
consumer skills survey* National Assessment* 
conducted a second mathematics assessment* 
which included items dealing with consumer 
mathematics skills> 

To assist others interested in consumer 
skills and consumer education. National As- 
sessment is making available the items used in 
its assessments ot consumer skills* * These 
items, which were administered only to 17- 
year-old students^ were designed to measure 
the skais, ^knowledge and attitudes that stu- 
dents who are nearing the end of their high 
school experience have for dealing with con-* 
sumer issues. 

These items are available to be used in a 
variety of ways. They can go into an item 
pool that individual teachers can draw from; 
they can be used as instructional tools; they 
can be included in a classroomwide^ schoob 
Wide or districtwide assessment. Since there 
-are over 175 items on diverse topics* you will 
probably^ wish to select items appropriate to 
your instructional programs and concerns. 
You might also decide to supplement a given 
ar^a with additional items of your own. 

Perhaps you will wish to compare your 
results with the nationwide results obtained 
by National. Assessment. Results for all items 



included in this set of consumer skills exer^ 
cises are planned for release in mid-1979 and 
will be available from National Assessment' 
Data are presently available for many of the 
items from the 1977 basic life skills assess- 
ment.^ 

Development of the Consumer 
Skills Survey 

Consumer skills items administered in the 
basic life skills assessment concerned personal 
finance and consumer protection skills. When 
National Assessment staff decided to, explore 
the possibility of conducting an expanded 
consumer skills assessment, consumer spe- 
cialists indicated that a comprehensive assess- 
ment of consumer skills should incliide con- 
sumer behavior* economics and energy^ in 
addition to personal finance and consumer 
protection. 

Since thfe assessment of consumer skills was 
not a part of the regular National Assessment 
schedule, funds and time were insufficient to 
provide for the normal NAEP objectives- and 
item-development stages. The Office of Con- 
sumer Affairs in Washington suggested that a 
set of consumer objectives prepared by the 
Consumer Education Curriculum Develop- 
ment staff of the Duval County Public School 
System in Jacksonville* Florida^ under a Title 



Data for basic liTe skills items are Tound in Basic Life 
Skills Results Manual (Denver, Colo.^ National Assess- 
ment of Educational Progress, 1978), $6,15, Approxi- 
mately 50 or the items Included here are Trom the 
basic life skills as^sstnent. Data are not reported Tor 
17 or these items sin<^ dirnculties were encountered 
with response rates Tor these items. Items Tor which 
data are not available are indicated on the list of 
exercises Tound in Appendix B, 
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III grant, might servo tut u ((uidellne for the 
development of a consumer skills assessment. 
This set did not contain enorior objectives; 
however, National AsspKsmont had Just eom* 
pleted the preparation of an energy knowl- 
edge assessment for young adults, and the 
NAEP staff felt that many of the items for 
young adults in the energy knowledge asst^ss* 
ment would be appropriate for IT-yoar-olds. 

. National Assessment decided to proceed with 
the development of an expanded consumer 
skills assessment based on the availability of 
the 'Duval County objectives, uhe National 
Assessment energy' items and the NAEP staff V 

'* experience in developing consumer skills 
items in the basic life skills assessment. ^ 

The consumer skills exorcises were de- 
vetojped and reviewed during the winter and 
spring months of 1*^76. Appendix A lists 
consultants involved in the development and 
review processes. 

Some difficulties were encountered in de- 
veloping the i^ems. The Duval County ob- 
jectives were dui^iculum- rather t^an measure* 
ment objectives. They were stated in general 
terms, making .it difficult to use them to 
create specific assessment exercises. The de- 
velopers used the topics and general state- 
ments in the Duval County objectives as a 
guide in identifying important concepts and 
then turned to other consumer information 
sources — such as the Consumer Survival Kit 
published by the Maryland Center for Public 
Broadcasting — for ideas about critical day- 
to-day consumer situations to use for- the 
content of specific items. 

Several areas outlined^ for the consumer 
skills assessment, such as behavior and eco- 
nomics, had not been assessed before, and. 
there was very little experience* with develop- 
ing suitable items for these areas. Develop- 
ment of the behavior area was particularly 
difficult, since it was necessary to create 
pencil -and -paper instruments that adequately 
assessed 17-year-oids' awareness of their own 
consumer behavior as well as their knowledge 
of the motivation and behavior of others. 



Reviewers found that the majority of eXer- 
elses developed to measure economics were 
too Uieoretkal and reminiscent.of the type of 
material that might be expected In a college 
eeonon\cs course. The relationship between 
the economics questions and Important day- 
to'day issues Jfor 17*year-olds was not clear. 
The exercises were revised so that important 
economic concepts were more closely related 
to particular consumer problems. Certain 
iterns measuring essential concepts of general 
economic theory were retained. 

As originally developed, the energy items 
focused- upon knowledge about the indi- 
vidua]*s consumption of energy^and did hot 
measure awareness of commercial and indus- 
trial energy use. To^ cover this deficiency, 
exercises tapping knowledge about the utiliza- 
tion and control of energy sources by com- 
mercial and industrial organizations were 
'^added. ^ . ' 

The items composing the consumer skills 
survey were examined by members of some of 
the country's larger school districts during a 
series of regional confeln?nces conducted by 
National Assessment. Thes'e':. educators ex- 
pressed some concerns about an assessment of 
consumer skills, stating that, while the eon- 
cepts included in the items were important 
for 17-year-olds to understand, students 
might not do well because they had not been 
expo!^ to these concepts in school. Confer- 
ence participants feared there would be pres- 
sure to add consumer skills instruction to the 
curriculum, feeling that the addition of anoth- 
er curriculum area mi^t be a burden oh 
school staff, and questioned whether the de* 
velopment of consumer skills should be the 
responsibility of the schools, of the parents or 
of the society as a whole. 

By assessing 17-year-olds' consumer skills. 
National Assessment does not imply that 
teaching these skills is the sole responsibility 
of the schools or that consumer skills should 
be added to the schools' curricula/Assessment 
data are . intended to provide information 
about young people's consumer skills that can 
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be uBOd to evaluate future education needs* 



The Consumer Skills Items 

The consumer skills items arc classified in 
eight migor topics, each of which is broken 
into subtopics. Scvpral Items did not fit Into 
the topics and thus are classified as mlscel' 
laneous; background questions constitute a 
10th topic. Items in each topic or subtopic 
are not Intended to t>e comprehensive or 
complete measures of that topic, nor are thoy 
intended to define limits on what could t>e 
includ&l in a Particular topic. Rather, the 



'topics and ^btopics simply represent a way 
of structuring the items. You might feci that 
an item would be more appropriate to 
another topic or subtopic, or ttiatsome Items 
do not address^ the topics under which thoy 
arc classified- Thmfore* you may rearrange 
or regroup the items to fit your particular 
needs. 

The topics and subtopics, and the number 
of items In each one,, ore listed below. A 
numerical code was assigned to each topic and 
subtopic; the appropriate\ code appears on 
each exercise in the loose-leaf set. 



List of Topics dnd"Subtopic$-CoveredjTi_ 
Consumer Assessments 



Topic 



Subtopic 



Number of Exercises 



1.0 Behavior 



1.1 Advertising 

1.2 Decision making 

1.3 Shopping « 



6 
10 

6 



2.0 Contracts 



2.1 Credit cards 
2*2 Installments 
2.3* Rental 
2A Warranties 
2.5 Wilts 



4 
10 

5 
2 
1 



3.0 Economics 



3.1 Business 

3.2 Employment 

3.3 Fluctuations 

3.4 Government policy 

3.5 Marketing 

3.6 Money and income 

3.7 Prices 

3.8 Supply and dernand 

3.9 Taxes 



1 
1 

3 
4 
1 
4 
3 
4 
4 



4.0 Energy 



5.0 Finances 



4.1 Attitudes 
4*2 Conservation 

4.3 Consumption 

4.4 Control 

4.5 Sources 

5.1 Etanking 

5.2 Budgeting 

5.3 Cost calculation 



4 
4 
7" 

2 
3 

5 
2 
1 



ERIC 



1? 



Topic 



Lilt of Topics and Subtoplci Covered In 
Coniumer Aiieiimenti (ContlnuBdl 

Subtoplc 

5.4 Crftdli 

5.5 Insurance 

5.6 Investing 

5.7 Tax&s 



Numbor of Exarditt 

3 

' 7 
2 
3 



6.0 Mathematics 
.7.0 (Protection 



7.1 Consumer actions 

7.2 Legal actions 

7.3 Organizations 

. 7.4 Product safety 

7.5 Purchases 



15 
5 

10 

4 
5 

10 



8.0 Purchases 



8.1 Appliances 

8.2 Auto 

8.3 Burial 

8.4 Clothing 

8.5 Education 

8.6 Food 

8.7 Housing 

8.8 Information 

8.9 Health care 



2 
4 
1 
1 
1 
11 
3 
1 
3 



9.0 Miscellaneous 



9.1 Nutrition 

9.2 Community resources 

9.3 Job information 



2 
1 
2 



10.0 Background Questions 



10.1 Counsumer courses 

10.2 Behavior 

10.3 Economics 

10.4 Credit 

10.5 Protection 

10.6 Purchasing 

10.7 Records 

10.8 Savings and investing 



Many of these items have multiple, parts, so ' 
there are more questions than the number'oT 
Items would indicate. Some or all parts of an 
item could be used^ depending on your needs. 

Items are presented in loose-leaf form for 
ease of sorting and duplicating. The set of 
items is ordered by topi<^ and subtopic as 
listed above. The instnicti&ns and sample 



exercises used in the 1978 consumer skills 
. suEvey are also included. A typical item as it 
appears in this set is shown on page 5. 

- The small printed number in the lower left 
comer is the item identification number. 
These numbers will be used to identify items 
when results are published. A *'C" preceding 
this number means the item is from the 1978 



consumer assc'flsment; * an "8" before the 
number means the item was tndtKled in tho 
1978 consumer assessment but was oritfinally 
from the 1977 fJnergy ajjjcssment; an 
means the item is Trom the basie life slcilts 



assessment; a **5'\ means the item is from the 
1978 malhomatics assesjament. The number 
above the identification number is the code 
, showing the topic and subtopic to which the 
item htts been assitfned. 



Sample Item 



Here are ftomc ftUt? mcnts utiout adverti<iinK'. 1* each statomenl correct or 
incorrect? 



Correct Incorrect I don't know. 



A. 


AdveriisioK may help 
irtcreasf sales and lower 
pnceji for a new hroHiJctn 


(1) 






B. 


Con^umer^t ha^^e to pay 
for aiWertiHintr in 
prodtjct pncfs. 




(2) 






Only hiffh r^uality products 
are advertistfj* 


^ 


{2) 





D. Companie.s that ad^^erti»e 
more always produce 
better products. 



(2) 



Advertising information 
iH sometimes mi.steadintr. 



F. AdvertiftinJT often tries to 
imply tarffC differences 
where there arc only 
small differences. 



(I) 



(J) 



Ct. Adverlisin^r is sometimes (I) (2> 

used lo increase loyalty 
to a brand of product. 



H, It is difficult for a new* (1) (2) i:l) 

business tn enmpete in an 
industry where lar[re amounts 
of money are spent nn 
advertisinj?. 



I. Advertising can ffive People 
useful informatinn. 


(1) 


(2) 


(;*> 






J. For some products, 

, production costs are less 
than advertising? costs. 


(1) 


(2). 






V 



1.1 
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Nearly all of thcvlt^ms from the 1977 biwic 
life skills tus(>Sf)m(>nt and the 1978 coiisilmur 
skills Hurvcy are miiltiple-cholco Itrms md arc* 
(lusiftned to be unswunHl aslnK a isupiirnto 
answer shoot* Artswor alicoU arc not provUlc?ci 
with this set of Itoms* Ki^ys uro shown in the 
list uxcrcist?s in Appendix Aliotit hulf 
the consumt'r mathematics itcmfi were muK 
tiple-choico; these oxofcisc»s wtm? drsi^nefl to 
be answered on Uii\ext*rci5i* p;i(^4v If answer 
sheets are to bc^ used, respond?*; ehoiers j^houtd 
be numbered eonseeutively from top to bot- 
tom so students wyi have a refereneo for the 
ehoietj.s on their answer sheets. , ^ 

Two consumer skills items, one basie lifo 
skills item and about half the consumer 
mathematics itoms are open-ended. Scorinf; 
guides, which show categories of correct and 
incorrect answers, arc found followinf; each 
open*ended item in the loose-leaf set ^ 

Answers to open-ended items should be 
, categorized according Vo the categories listed < 
on the scorirtg guide and the number of 
responses in each category tallied. These 
numbers can then be used to calculate the 
percentage responding acceptably to the excr' 
cjse. Scorers should be trained together so" 
that they will use' consistent criteria for 
placing responses iri categories. 

Response "categories with numbers be- 
ginning with "1" are acceptable categories; 
tho^e beginning with **2*' are unacceptable 
categories and those beginning with .**3" 
indicate **I ck>n*t know*' responses* 

Procedures Used in Assessing 

Consumer Skills * 

If you do plan to compare' your results to 
National Assessment's, you should attempt to 
follow the procedures 'u&ed by NAEP w 
closely as possible. These procedures are 
described , beloy/. The more ilosely.you can 
duplicate the National Assessment pro 
cedurest tbe more valid will be your compari- 
sons with the nation^.* results. 



National AtViensment measured achievement 
* of 17<year<oldtt without regard to.tht*lr grade 
tevel«» For tlie 1978 assessment, 17*y(;ar'oldfl 
defined na those liorn between October 
1, imO, and- September 30, 1961. Kot aub* 
sequent assessments* the uge level would be 
defuitHl in a nimilar fashion — for the, 1979 
assfessmenU 17*year-olds would include those 
born between October 1* 1961, and Soptem* 
her 30, 1962; for the 1980 assessment* 
17-year'olda would include those born be- 
tween October 1, 1962, and September 30* 
1963. 

Surveys of 17*yeapold8 were conducted 
during March and April* when students would 
have completed the miyor part of their 
.schooling for the year* ^ 

Data will also be provided for 17*year'Old8 
^ the 11th grade. Thus you could assess all 
17*yearold5 without regard to grade level; 
17-year-olds in the 11th grade only; or Hth 
graders, but only compare results for that 
group of 11th graders who are"17. You can* 
of course, administer these items to any 
population you desire. While the items were 
developed for 17>yeapolds* you might judge 
them appropri^ite for other ages or groups of 
student^. Results for groufJ^ other than 17* 
year-olds, however, -cannot be compared to 
national data. 

National Assessment items are arranged in 
\J}Ooklet? for the students. Since the consumer 
skills items* in this set are from several 
different assessments* some of which included 
items from learning areas other than con- 
. .* sumerism, it will^not be possible to present 
the items in Ihe'same order^and context as in 
the NAEP surveys. ' \ J 

National Assessment designs exercise book- 
lets that sbould tak| from 50 to 55 minutes 
^* to complete* 'Approximate times required for 
each entire Vercise from the 1978 consumer 
skills and mathematics surveys are shown in 
Appendix B; timing information is not avail- 
able for the basic life skills exercises. By using 
tbe"times given, you can estimate how long it 



,wU) take to adminlitor the itomi you haVc 
soloctod. Six Items had parts ^detcd after the 
Completion times Were estimatod; thll ihodld 
be taken into account when using timing 
information. Items that hod putU tlel6ted are 
indicated in the list in Appendix B, 

^Several methods were used to insure that 
students completed exercise booklets within 
the allotted time. For the 1978 consumer 
skills survey, Introductory instructions were 
given on tape, and the tinie remaining was 
announced every eight minutes so that stU' 
dents were aware of how much time they had 
left.^In the mathematics assessment a paced 
tape was used, which read the questions aloud 
to the students and alldwed them a predeter* 
niined amount of time to rcispond to each 
question. In the basic life skills assessment 
instructions were read to the students by 
tape/ and they,^ere allowed to complete the 
items at their own speed* Som6 students 
failed to complete their bookkit^, resulting in 
.unreliable data for items at the ends of the 
booklets? ; 

We suggest that you either read or tape 
instructions^and then announce at regular 
intervals the tinje remaining. For stricter 
comparability with National Assessment pro* 
cedures, you might viish *to read the mathe- 
matics exercises to the students, but this is 
probably not necessary. The instructions aiid 
sample exercises used in .the 1978 consumer 
survey are included at the front of the 
loose*leaf exercise set* These will probably 
need some modifications to be appropriate 
for the answer sheets you are using and your 
assessment conditions^. 

It was discovered after the assessment that, 
^ in some cases, changes in exercises would have 
made them clearer and easier to understand. 
Suggested changes are found in the list of 
itemsnn Appendix 6. If changes are made, 
results will not be cHrectly comparable to 
National Assessment results for an exercise. 



^ Basic 'iTe skills items Tor which data aie not availahle 
are indicated on the list in Appendix B. 



In conducting its survey, National Assess* 
ment assessed u sample of iT-yoar-olds* You 
might wish to assess all your students or select 
u sample* If you do decide to use a sample, it 
should be chosen according to accepted 

* sampling techniques. National Assessnient will 
provide standard errors with its data to give 

„ an estimate of sampling variability. 

» 

Sources of Information on 
Consumer Education 

In preparing the assessment of consumer' 
" skills, National A!ssessment*s staff consulted a 
number of sources. Those that were found to 
be particularly useful are listed below.. 

Consumer News Inc., Help: The Useful Al* 
manac. Washington, D*C.: June 1976. 

Department of Consumer Affairs, The Com* 
plete California Catalogue. Sacramento, Cal- 
if.: State of California, 1976* 

* Household Finance Corporation* Afoney Afan- 
agementXibrary. 

Jacques* Dr. Joseph W., Consumer Education 
Bibliography (2nd ed.). Upper Montclair, 
N.J.: The National Adult E!ducation Clearing-* 
house /National Multimedia Center* Montclair 
State College. 

■J 

Johannson, Francia Faust* Consumer Survival 
Kit Owings Mills, Md.: Maryland Center for. 
Public Broadcasting* 1976. . * 

Lankford, Francis G., and Goe, William E., 
Consumer Mathematics. New York: Harcourt 
Brace Jovanovich* Inc.* 197.1. 

• * 

Pennsylvania. Departnfient of Education, Con- 
siimer Education Organization and Imple* 
mentation. Harrisburg* Pa.: Bureau of Cur* 
ricutum Services* Division of Arts and Human- 
ities, 1977. 

Tennessee Statewide Consumer Education 
Program, Consumer Education Reference 
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AfdntJd/, >Knoxville, Tenn.: Tennmeo State* 
wide Conaumor Education Program, *fhe Unl- 
vetslty of Tennessee; 1976. 

>Pre8tdent*8 Commlttoo on Conmimor In* 
reatfl, Suggesteii OUidellnes for Consumer 
E<jlucatton Orade$ .Washington, D,C,: , 

The President's Committee otKConsumer tn* * 
terests, 1670. - ' * . '^^^ 

The University of thelState of Now York, 



t 

Consumer Probiems of the Poor, Albany, 
N,Y.; Stato Education Di>partmot>t, Bureau of 
Secondary Curriculum Development, 1974. 

Tobln,^ Alexander, Mathematics for Today, 
Now Vorki Oxford Book Company, Inc, 
1975. . 

Yonkers Public Library, Consumer Education 
Bibiiography, Yonkers, N.Y.! Yonkers Public 
Library, 1969. 



APPENDIX A 



DEVELOPERS AND REVIEWERS INVOLVED IN THE 
1978 CONSUMER SKILLS ASSESSMENT 



Special thanks arc duo tho following people 
for contributing thoir titno and expertise in 



the development and review of the consumer 
skills items: 



Robert J. Alexander 
National Association of State 
Boards of Education 
Washington, D,C. 

Sally Allen, Researcher 
Council for Real Education 
Denven Colorado 

Jennifer Cross^ Education Director 

Consumer Action 

San Francisco, California 

Hairy Davis , 
School of Business 
University of Chicago 
Chicago^ Illinois. 

David. L. Davreaux^ Project Director 

Consumer Action 

San Francisco, California - 

Charlene Divbky* Assistant Director 
Union of Concerned Scientists 
Cambridge, Massachusetts 

Robert;Ferber > 
Survey Research Laboratory 
University of Illinois 
Urbana^ Illinois 

Audrey C. Gates 

Office of Consumer Affairs 

New Orleans, Louisiana 



David Graf, Assistant Pvofessor 
Business Education and Administrative 
Service Department' 
Northern Illinois University 
DeKalb, Illinois 

Mary Hall, Consultant f> 

Consumer Action 

San Francisco,. California 

Norris Harms 

Bureau of Educational Research 
University of Colorado 
Boulder, Colorado 

Otis B. Head, Consultant 
Griffin, Georgia ' ^ 

Suzanne W. Helbum, Assistant Dean of 

Social Sciences 
Social Science Division 
University of Colorado 
Denver, Colorado 

Jean Carol Hunt^ Special Programs 
Director 

Coalition of Indian-Controlled Schoot 
Boards 
Denver^ Colorado 

Herbert Jelley ' 

. College of Basiness Administration 
Oklahoma State University 
Stillwater, Oklahoma 
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David Jbirad 

Union of Concerned Scientists 
Cambridge, MassachuaotU 



Kathryn Paehtncr, Executive Director 

Consumer Action 

San Francisco^ California 



Edna DeCoursey Johnson, Director 
Consumer Services 
Baltimore Urban League 
Baltimore^ Maryland 

Sylvia Lane, Professor 
Departtnent of Agricultural 
Economics 

University of CaUfomia . 
Davis. California 

Constance McKenna* Professor of 

Home Economics 
Univers^y of Illinois 
Urbana^ niinois 

James Utah McNeal, Professor 
Department of Marketing 
Texas A & M University 
College Station^ Texas 

Jose Martinez 

Office of Program Evaluation and 

Research 
State Departftient of Education 
Sacramento, California 

Frank S, Mathews 
Physics Department 
Colorado School of Mines 
Golden, Colorado 

LUlian H. Mohr, Assistant Professor 
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APPENDIX B 



LIST OF ITEMS, TOPIC CLASSIFICATIONS, 
ANSWER KEYS AND TIMING INFORMATION 



The consumer skills items in this appendix 
are listed by topic (behavior; contracts, eco- 
nomics, energy and so forth) and by subtopic 
under each topic. Items are arranged in the 
same order in the loose-leaf set. In addition to 
topic and subtopic, the follov^ing information 
is provided for each item: 

• A short, general description of the item. 

• The National Assessment identification 
number This number will be useful for 
referring to results when tiiey are pub* 
lished. The. first, number or letter in the 

■ identification number indicates the origi- 
nal assessment in which an item was 
administered. 
"^I . r 1977 basic life skills survey 
C = 1978 consumer survey . 
8 = 1977 adult energy assessment, in* : 

clucied in 1978 consumer survey 
5 = 1978 mathematics survey 

• An estimation of time required for stu-* 
dents to complete the exercises from ^ 
the 1978 consumer and mathematics 



survey* Some exercises have had parts 
deleted; times given are for the entire 
exercise, including deleted parts. 

• An answer key giving the correct re- 
sponse choice. Some attitudinal items 
t :1 background questions, which are 
keyed with asterisks (*), do not have 
correct responses and therefore do. not 
include keys. Results will be reported for 
each response category on these items. 

A*^y notes about the exercises. 

Response alternatives for the multiple* 
choice consumer mathematics itetns should be 
numbered consecutively beginning with "1*' 
at the top in order to relate response alterna- 
tives to answer keys. Scoring guides for 
open-ended exercises appear on the page after 
an open-ended item. Response categories with 
numbers beginning with "1" are acceptable 
categories; those begirining with a "2^^ are 
unacceptable; and those beginning with a "3" 
indicate "I don't know" responses. 
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ERLC 



List of Exercitet 



Subtopic 



U 1 AdvertlslilB 



Qemrat O^scHption NAEP No. 



Foaalble to be Influ' C110203 
enced by ad without r«?dll2- 
Ing It? 

5 statetitentsi football C110204 
player advertlslnB cologne 



l«l Advertld;4nB 5 stdtementd! movie star C110205 
ddvcrtlslng shampoo 



1 « 1 Advertising 



1. 1 Advertising 



Uho is more ilkely to be Cll02i4 
Influenced by connerciald? 

5 statements: tolevislon C110301 
coimnerclals 



I A Advertising 10 general statements 
about advertising 



C120601 



^How Jack chooses a radio 



1«2 Decision \\ How John chooses shirts 
mak Ing 

U2 Decision 
making 

1>2 Decision 
making 



i 

8 statements; why con- 
sumers might shop where 
prices higher 



C110102 
CU0103 
GU0201 



(Part E deleted and not scored) 



1>2 Decision 
making. 



A statements : children 
as consumers 



CI 10202 



Ettimatad 
Time In 
Sacondi 

17 



65 

65 

..50 
60 

87 



50 
60 
85 



43 



A-2 
B-2 
C-1 
D-1 
£-2 

A-1 
B-1 

02 
D-2, 
E-2 , 

A-2 
B-2 

A-2 
B-1 
C-1 
D-1 
E-1 

A-1 

B-r^ 

C-2 
D-2 
E-1 

I G-1 
H-l 
1-1 
J-1 



A-2 
B-1 
C-1 
D-l 
F-1 
G-1 
. H-1 
I-l 

A-1 
B-1 
C-1 
D-2 
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IC 



\ 



topte 



Subtopic 



maktuK 



U2 Poctslon 
mnktng 



1,2 Dcctston 



1.2 DccUton 
U2 VcciQion 



1,2 Decision 
niaklng 



1.3 Shopping 



1-3 Shopping 

1.3 Shopping 
1.3 Shopping 
1,3 Shopping 



U3 Shopping 



Qonflral DetcHption 



A Htntomcntas dc*^idlnft 
jihoiit: products 



NAEPLD. No. 



cno2i2 



4 stntctncntst linuaehold C110501 
decialon making 



Most consumers use unit 
pr ic Ing 



How often is price an 
Indicator of quality 



5 statements: how con- 
sumers can protect 
th'-tnse Ives 



CI 10502 



5 jitatcoient^.' how people C110503 
doclde whnt brand to bay 



8 statements: reasons to C13070I 
save iDoncy 



B statements: shopping IlOlOOS 
behavior 



C 110302 



Reasons for buying car C110601 

Feelings About bargaining C1106O2 

6 statements: buying a C130203 
bicycle 



C 140405 



Eitimatfld 
Time in 
Socondi 

do 



4 etntcimmitsi shoppers* C110401 70 
bohavtor 



65 



25 



125 



63 



27 

30 
40 
43 



75 



Koy 



A-1 
D-2 
C-2 
D-l 

A-l 
B-1 
Ol 
D-2 

A-2 
B-1 
C-1 
U-2 



A-2 
B-1 
C-2 
D-l 
E-2 

A-* 
B-* 
C-* 
D-* 
E-* 
F-* 

H-* 

A-* 
B-* 
C-* 
I>-*, 
E-* 
F-* 
C-* 



A-* 
B-* 
C-* 
D-* 
E-* 

A-* 
B-* 
C-* 



ERJC , 



13 

17 



1 



Topic 



2.0 Contracts 



Sublople 



Qorwral Deicrlptlon NAEP LD. No, 



2,1 Credlc cardB 4 ^cncentGncni who can get 1103003 
a crodit card 



Eitlmatud 
TImo )n 
Second I 



Kty 



A- 2 
B-2 
C-1 
D-1 



2,1 Credit cards 5 BCaccmenta: credU cnrd 1103009 
Ullage 



A-1 
B-l 
C-2 
D-1 
E-l 



2.1 Credit cards 6' acatcmentsi credU card 1103014 
uaage 



A-1 
D-2 
C-1 
D-2 
E-2 
F-2 



2A Credit cards 3 scatements; bank credlc C130308 
cards 



45 



A-1 
B-2 
C-l 



2.2 Installments 5 stacemencsi acclons a 1103004 
lendciT can take 

{All parts — data unrellabU due to low responsa ratas) 



A-1 
6^2 
C-t 
D-2 
Erl 



2,2 tnscallments Furnlcure purchase on 1103007 
Installmants 



A-2 
B-2 
C-2 
D-1 
E-3 



2-2 tnstallm^ints Obligations vhan cancel- 1103008 
ing door-co-door concracc 

(Pare B — daca unreliable due to lov response rates) 



A-l 



2-2 Inscailments 13 acatenencs:^ infonna- 1103010 
.tion which must he seated 
in an installment contract 



(All pares daca unreliable dua to low response races) 



A-l 
B-2 
C-l 
D-1 
E-l 
F-l 
G-l 
H-:2 
1-2 
J-1 
K-1 
L-l 
M-1 



2.2 Installments 6 stacements; Inscallment II03013 
contracts 



A-1 
B-l 
C-2 
D-.l 
51-1 
F-l 
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erIcV 



Topic 



Subtopic 



Oonoral Daicriptlon ' NAHP LD. No. 



tton tieudcd to f;et n loan 



2*2 XtistaUnietits 3 atdtcmcnts: ddd-on 



CI 30304 



2*2 Installments 6 dtateowntsi Installment C130306 
charges 



2*2 tnatallments 4 statements: contracts C130505 
(Part C deleted and not scored) 

2*2 Installments 5 statententa: how to C140404 
cancel door-to-door 
contract 



2.3 Rental 4 statements: tenant's X1030I7 

rights 

(All parts -* data unreliable due to low response rates) 



Eitimatod 
Tims in 
Sscondi 

75 



70 



70 



45 



eo 



A-1 
B-1 
C-l 
D-2 
E-1 

y-2 
n-i 
j-i 

A-l 
B-l 
Q-2 

A-* 
B-* 
C-* 
D-* 
E-* 
F-* 

A-l 
B-2 

A-2 
B-l 
C'2 

£-2 

A-2 
B-l 
C'2 
D-1 



2.3 Rental 



4 statements: rental 
security deposits 



1103016 



(All parts — data unreliable due to low response rates) 



A-2 
B-l 
C-2 
D-l 



2^3 Rental 

2.3 Rental 
2-3 Rental 



3 statements: rental X103O19 
agreements 



Why require security X503015 
deposit? 

6 statements; renting C13O503 



70 



A-2 
B-2 
C-l 



A-l 
B-2 
C-l 
D-l 
E-2 

r-2 




Topic , 



Sub topic 



2*4 Wdrtnnttoa 



Gttiwral Detcrjptlon 



NAEP l,a No, 



5 HtdtonLcnCBi condltlonrt 1104005 
covered by given wnrrnnty 



(Pftftfl 11> C, ]J> ^ — " duttt unreliable diiti to low 



Eitlmetetl 
TIma In 



A-2 
B-1 
C-2 
D-2 
E-2 



2i4 Watrantltis 



6 ntetcmentti t watrantlca C130S04 



2.5 Wills Win for Mary's patents 

(Data untoltable due to low response rates) 



1601008 



55 



A-1 
B-1 
C-2 
D-2 
E-2 
F-1 



O.O Economics 



3, I BiLslnetJs 



3* 2 Employment 



3.3 Flcctuatlons 
3*3 Fluctuations 

3.3 Fluctuations 



3-4 Government 
pol Icy 



Government 
policy * 

3*4 Covetnmen t 
policy 



5 statements: private C120402 
American business 



Who Is responsible for C120603 

maintaining full employ- 

*ment? 

NOTE; The Full Employment 
Act of 1948 assign^ this 
responsibility to the 
government - ^ 

What is inflation? C120202 

Who win benefit in period C1202Q3 
of rapidly rising prices? 



Who Is hurt most by in- 
flation? 



9 statements: 
. Security 



Social 



Kow does a large store 
of grain effect prices? 

Are government regula- 
tions necessary? 



C120205 
1100003 



C120802 
CI 20804 



68 



28 



45 
45 

27 



40 
18 



A-1 
B-2 
t-l 
D-2 
E-1 

1 



A-1 
B-1 
C-2, 
D-1 
E-2 
F-1 
G-l 
H-1 
I-l 



16 



20 



Topic 



Subtopic 



policy 



0«norat Oeicrtptlon NA£P UD.No. 



34.6 Koney and 
Income 

3^6 Money and 
Income 

3*^6 Honey and 
income 

3 4.6 Honey and 
Income 



^ 3.7 Prices 
3,7 Prices 

3,7 Prlcea 



3^8 Supply And 
demand 

. 3^8 Supply and 
demand 



3.8 Supply and 
demand 

3.8 Supply and 
demand 



3.9 Taxes 



7 stuci^mcncst federal 
bcnef its 



CI 20901 



4 acacemcncst coac of 
aundacd 



What Items do American 
fcimlllcs spend most on? 



G 120602 



CI 20001 



Kajor source of Americans* C120002 
Income 

What*- describes value Cl20l02 
of dollar? 

5 acacemencst problems C140301 
of low-Income consumers 



What does consumer price C120201 
Index mean? 

4 stacemenCs.' effects of C120204 
general rise in prices 



What is usually strongest C120501 
force keeping prices low? 

What happeiu» to price of C120302 
bicycles if demand up? 

What happens to orange C12070I 
Juice , price if orange 
supply down? 

Result of increased com- C120702 
petition 



£itl mated 
Tlmo In 
Sticondi 

80 



What happens to bread price C120801 
if wheat sold to other 
countries? 



63 

25 
35 
35 
60 

50 
50 

38 
60 

40 

45 



Koy 



A-l 
\\'2 
C-2 
D'2 
K-2 

r-2 
G-i 

A-2 
B-1 
C-1 

D-2 



A-l 

.C-1 
D-1 
E-1 



A-l 
B-1 
C-2 
D-1 



Which is largest payroll 
deduction? 



1100002 



\ 



\ 



17 

2i 



Topic 



Subtopic 



Oonerol Description NAEP LD. No. 



*6,0 Energy 



3.9 Ttixca 



*\ 11 atnccmcTtcitt whlcli 



G120903 



innclcuclons cox stipportcUT 



3*9 TaKes 

3*9 Tiixcs 

A* 1 Act tciidcH 



A. 1 AcciCudea 



4.1 AtCttud€9 



A, 1 AtCttudes 



Whac tQX provide 9. vHioet: 
revenue for^ fcd^r^I 
govcrniiiertc? ' \ ■ 

Records needed for Cdx 
purposes 

6 sc^temenCs: energy 
pfot>lepts In the U.S. 



CI 20904 

C120905 
B-AAlAOl 



A acatemenca; Influence 8-AA2a01 
on energy^ problems 



A statements! energy 
cax Incentives 



B-AA3A01 



9 statemencs: concrtbuc-^ C130003 
Ing faccors — energy 
problem 



A. 2 Conservatton How would tnosc gasoline 8-A32C02 
be saved? 

A, 2 ConservaCtdn Kow many usually travel B-AA6A02 
S mile or less? 

A, 2 Conservatton Which conservacton measures C130OO3 
save mosc energy? 

A;2 Conservaclon Which acclvlty would save C13000A 
mosc energy? 



Eitlmated 
Time In 
Second! 

B5 



23 
33 



30 



33 



110 



60 
33 
33 
33 



A'l 
B'2 
C-1 
D*l 
E-2 
F-2 
C-1 
H-2 
I-l 
J-1 
K-2 

1 



A-* 
B-* 
C-* 
D-* 

Pr* 

A-* 

C-* 
D-* 

A-* 
B-* 
C-* 
D-* 

A-* 
B-* 
C-* 
D-* 

F-f^ 
C-* 

I-* 

A-1 
B-2 



lERJC 



18 



'2 



Topic 



5.0 Finances 



Sub topic 

^^3 ConBtimptioti 

^^3 Conftutnptlun 

4*3 Consumption 

£t,2 Consiiimptlon 

4.3 Consumption 

4*3 Consumption 

4«3 Connumptlon 

4^4 Control 
4*4 Control 

4«5 SourcGH 

4.5 Sources 

.4* 5 Source** 

5* 1 Banking 
5. 1 Banking 



General Description ' NAEP I.D. No« 



Which CrnnEtportatton COr^tD 1101002 
mi>**t monoy? I 

W1il(!li dot^ti not ufio \ 8-^A13C03 

fuyt^tl fU(!l? \ 

Wh^t UBca lnrg<23t share d-A22COl 
of* U*S, energy? 

What X of Gnor^^y used 8-A31C01 
to homcH? 

Which eonnumca most d-'A31C03 
energy? 

Wlitch affects gasoline ear 8-A3aC03 
ufies most? 

What of energy used by Cl5001d 
Industry? 

Who owns power plants? 6-A23C03 

Do power companies earn C150023 
profit;*? 

Sources of energy „ 8-AiaC03 



Energy source for 8*AiaC04 
electricity 

When we run out of oil and 8-C63CIO 
ga3> why can*t we use 
electricity? 

Greatest return on savings 1103011 

Largest return on $1^000 1103015 



(Data unreliable due to low response rates) 

5.1 Banking Save to get extra money 11030 

^Data unreliabJe due to low response rates) 



Eitlmatcd 
Ttmo in 



25 

26 

2B 

51 

33 

30 

29 
17 

43 

32 

55 



Key 



A-4 
B-2 



A-1 
B-3 



5« 1 Banking ' Z^statecnents: checking C130101 

a<!tounts 

(Part £ deleted and not scored) 



70 



8-1 
C^l 
D-l 
F-1 
G-2 



5. 1 Banlclng 



4 statements; 
accoun ts 



savings iCl30703 



58 



A- 1 

B-2 
C-2 
0-1 



19 



lERiC 



2^ 



Vopk 



Subtopic 
5i2 UUilKoclng 



QanAral'Daicrlptfon 



NAEP I.D. No. £itlmot«d Koy 
TIma in 

1101003 



KcdGCc/fating voumt Itcmb U02001 
to buy y ■ Tf 



3.3 Cost caLcuLfi- Money saved by makLti]^' 



tLofl 
3.4 Credit 



no 1001 



4 statementa'. * using credit U03OO5 
and borrowing money 



3 
A-2 

' C-2 
I>-1 
E-l 

. F-l 
G-2 
H-1 



(ALL parts — data unrcLlabLe due to Low response rates) 



A- I 

B-2 
C-2 



5,4 Credit 
5.4 Credit 



Which usunlLy cbargeit 
highest interest? 



5 statements: 
on Credit 



buying TV 



C 130305 
CI 30702 



(Part B deleted and not scored)^ 



5.5 Insurance 6 .statements : automoblLe tL040tO 

coverage 

KOTE: KatlonaL Assessment wlLL not be «reportl[>g results 
for Part A of thld Item because the question Is IncorrectLy 
worded, ''injured person*' sbouLd have read -' 'insured person.*' 
We recommend that yo^ make this correction If the Item Is 
used. 



5.5 Insurance 



5.5 Insurance 



5.5 Insurance 



5 statements: 
insurance 



6 statements: 
Insurance 



5 statements: 
Insurance 



Life 



beaLth 



1104011 



1202002 



health 



CI 30601 



25 



66 



75 



NOTE: Part E would be a better question If word '*caniparable** 
were added before **lndlvldual heaLth Insurance pLans.** 

(Part F deLeted and not scored) 



20 



A-L 

C-2 

E-L 
F-t 

A-3 
B-4 
C"L 
0-2 
E-3 
F-2 
G-4 
H-1 
A-2 
B-2 
C-1 
D-l 
E-2 

A-2 
B-1 
C-2 
I>-1 
E-2 
^-1 

A-L 
B-2 
. C-L 
I>-2 
C-2 



ERIC 



24 



Topic 



1 ' 



SubtopJc . Qonefol DMcrlptlon ^NAEP I.D. No. 

S«5 luBuranco Wbnt tloeft automobile « C130603 
collision itiBurnncQ pay 
for? • 



5.5 liiBurancG 4 st^iteinentB: no-fault 
In^uranco 
(ffirt C tleletotl txf\d not ecor^tl.) 



C130604 



5.5 ItiBur^inGe 

5.6 Investing 
5.6 Invcatlng 
5f7 Taxes 

5« 7,Taxe^ 



Whfit la a detlucclble 
cIaubc? 

tlow much will atock be 
worth In five years? 

Risk Involved with 
common stock 



/ 



C1306O5 
Cl30d01 
C I 30805 



4 Btatem^ntd; where get I10(ft01 
help with taxes? 



Agencies which provide IJ00004 
tax help . 



5i7 Taxes Use of federal tax table 1500050 

(Data unreliable due to low response rates.) 

6.0 Mathematics* ' Add recipe Ingredients 5-A31341 

Add restaurant coats 5-Ai2544 

^Vacuuii cleaner ~^ percent 5-A47244 
* . \ discount 

Coat of bottle of cola 5-A^942 



tlow mtich were Install- 
ment payments? 



5-A92944 



Read graph on unemployment 5-A93544 



Total coat 
special 



tune-up 



5-A93944 



How mtich left In savlnj^s 5-B20542 
after purchase? 

How many lbs. ground beef . .5-B25242 
Ln package? 



Tlm0 ill 
Sftcontli 

35 



60 

^5 , 

2S 

30 



A-2 

0-2 
E-2 

1 



3d 
30 
42 



L A-1 
B-2 
C-1 
D-l 



47 open-tended 
see scor^ 
lug ..guide 

58 open-ended 
see scot^, 
Ing guide 
110 A-2 
■ ^ B-2 
' . C-2 

64 open-ended 
see scot^ , 
Ing guide 

62 4 



116 open-ended 
see scor^ 
Ing guide 



21 



or 



Topic 



Subtnplc 



Qonoral Ooicriptlon NAEP 1.0. No. 



7*0 Protection 



7* 1 "Consumer 
actions 

7^ I Conaumor 
actions 



7 » 1 Consumer 
net Ions 



7. t Consumer 
actions 

7 A Consumer 
actions 



Use oteotrtcity bill 



5-030011 



Comftarlng cunt per n<tunre 5-C30O12 
tnat. in house 



ttoast. cooked 20 minutes 
per pound 

Comparing measurementd S-Ei0003 



Rending circle graph 



Cutic feet of concrete i} 5-K53003 
needed > 



Steps to take in complain- .tl04012 
ing about a product ' - 



Complaint about dry 
cleaning 



1601004 



3 statements: consumer 
problems 



Need for- consumer 
education 

7 statements: would you 
complain in these 
situations? 



cKoior 

CUO^Ol 
CU0403 



Eitimotfid 
Time In 
S«concii 



58 open-ended 
ae« scor- 
ing guide 

65 open-tended 
see scor- 
ing guide 

56 open-ended 
see seor;' 
Ing guicie 



84 



77 



A-2 

D-2 
E-1 

B-1 
C-1 



39 open-endedf , 
see scor* 
ing guide 

4 * 



B-open 

ended 

C-open 

envied 

D-open 

ended r 

46 e 

scoring ' 
guide ' 

A-l 
B-1 . 
C-1 



50 



49 



A-* 
B-* 

A-* 
B** 
C-* 
D-* 
E-* 
F-* 
G-* 



7^2'Legal actions Keep unsolicited mailed 
articles? 



1102011 



1 



22 



2C 



ERIC 



Topio 



Subtopk 



Qantrfll Dowflptlon 



Gitlmdtad 
Tlm« In 
Soconds 



7i2 Legal actions 5 atatcm^ntsi ^mall TlOAOOl 
clalna court 



(All patiB ~* data unrolUblo due to low rcoponae ratea^) 

7.2 Logdl actions Failure to receive ntdll * 110A013 
order 

7,2 Legal actions .5 ^tatementRj tenant 1401006 
rlghta 



(Part 0 appropriate anawera vary acroaa country** All parta data 
unreliable due to low response ratea*) 

7,2 Legal actions Purpose Legal Aid Society T60L0U 

7.2 Legal actions Vniat to do If can*t afford 1601015 
lawyer 

(Data unreliable due to low response rates.) 

7,2 Legal actions Clorls needs job 1708001 

(Data unreliable due to low response rates.) ' 

7.2 Legal actions "truth of lending" law C1303O7 55 

7.2 Legal actions 9 statements t right to. C130507 95 
knou — medical 



7.2 Legal actions 9 statements: legal sales C14O501 
activities 



7^3 Organizations Marian not hired 1708008 

(Data unreliable due to low response rates.) 

7.3 Orgajpizations Consumer Union CUOAOt 

7.3 Organizations 6 statements: Better C140402 
Business Bureati 
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Oenoral Daicription 
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7.4 product safety Label *- f lammabili ty 1102017, 
standards 

(Data ui>reliable due to low response rates^V-'" 

7.4 Product safety 4 statements^ Consumer- C140504 
Product Safety Commission 



1 *U Product safety 6 atatementst flammable 
liquids 



C140601 



7.5 Purchases Deceptive advertising 1102006 

7.S Purchases Hair-dryer bait-and-switch 1102007 

CData unreliable due to low response tatesO 

7.5 Putchaaea Cat repair * 1102009 

(Data unreliable due to' low response rates.) 

7.S Purchases Furnace repairs 1104002 
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7*^5 Purchases 



6 statements! protect 
consumer rights at 
supermarket - 



1104009 



A-2 
B-1 
C-2 
D-1 
E'l 
F-2 



24 



28 



Topio 



^ Subtopk 

7.5 furcbnnufi 



General. Doicrlptlon 



Exttd long dlstnncc 

5 f^cntcmentfli Joining 
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8.0 Purchases 



7*5 PurchaKcg 



7*5 Purchndes 



84.1 Appliances 



8.2 Auto 



5 scaterntiTtCd; repair of C130501 
appliances 



5 aCaCemenCs: car repair Ct30502 



9 acateutencs: vacuum 
claanar purcbase 



C130206 



8.1 Appliances 8 acacementa: pur^basing C130401 
major appliances 
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8*2 Auto 



8.2 Auto 
8*3 Burial 



8-^A Clothltig 



General Deicriptlon 



9 BtatcmcntB^t buying o 
used car 



NAEPI*a No* 



C13021O 



7 statements: financing 
an automobile 



£tP*A* mileage estimates 
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NOTE: Answer to part 8 should be reviewed in light of conditions 
In your community^. \ 
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8*6 Food 
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schools 



vocational C130506 
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a, 6 Food 
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How to look for food 
bargoino 
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1102014 



(Dato untelloble dye to low rceponae ratoo,) 

8,6 Food <^ B Btdtements: food buying 1201012 

considerations 



8.6 Food 



8.6 Food 
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8<6 Food 
8*6 Food 
8.6 Food 

8.6 Food 



8.6 Food 
8<7 Housing 

8. 7 Housing 



Which food would usually .1501014 
cost the least? ' 



Price as guide to quality CI 10208 

Size of package CU0303 

Information on better buy C130201 

Meaning of unit pricing C130202 

4 statements: store brand C130207 
groceries 



9 atatementst shopping 
effectively 



CI 30208 



Best buy — potato chlpa C1302n 

3 atatementst buying ^ C130303 
house 



*7 statenentst^ renting 
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(NOTEt B and F should be considered carefully. B might be 
accurate In some situations; same with F.) 
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3 Mtatuttaitntflt mobile homes C13O604 



fl.fl Infotntatlon M^ga;filnc ieclltnf; product 1102012 
qunllty-J 

fl*9 llcalttt care ^ Btatcncnts: saving money 1102015 
on preacrlptlonfl f 



tlenlth cato ' 12 ittatcmcntat choosing a I20Z005 
doctot 



fl«9 Hc^ilth care ''6 statements! heEiIth care I6OI013 
information ' 



9«0 Miscellaneous. 9*1 Nutrition Most nutrition needs 



(Data unreliable due to low response rates*) 



9.1 Nutrition 
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calories 
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9*2 Community 
resources 



4 sources"; Free furniture 1601011 



9.3 Job infonna- Printed Information on t70200A 

tlon job market 

9.3 Job Infotma- 5 scatements; sources 1705009 

tlon , of Job Information 
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lO^O Oackground LO^L Conflumer Courses takyci CL6000L' 
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10.4 Credit 



Sources « learn about C160004 
credit ^ 
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10.5 Protection 



Sources^" avoid being 
cheated 



C160007 
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10.5 Protection 



10.5 Protection 



10.6 Purchasing 



10.7 Records 

10.3 Saving and 
investing 



Sources — protect self 
un^at Is factory goods 



C 160008 



40 



Ever used consumer C160010 
private agency? Which one? 



Sources — comparing prices C160005 



Keep written expense C16O009 
records? 

Sources — saving and . C160006 
Investing 
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